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BMF

Builders Merchants
Federation

5 excellent reasons to belong
— Training and development

— Political representation

— Business support

— Networking and events

— Access to market data

To discover more about what BMF
membership can do for you, email:

info@bmf.org.uk

Head Office

1180 Elliott Court
Herald Avenue
Coventry

CV5 6UB

Tel: 02476 854980

www.bmf.org.uk

Building excellence.

Merchant members

Supplier members
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BMF

Builders Merchants
Federation

100% committed
to helping you
build excellence

www.bmf.org.uk

Building excellence.




Builders Merchants
Federation

The BMF at a glance

Total membership of

684 merchant and

supplier companies

17N

who together have a combined

"'9_’ turnover of £31 -4bn
and employ over 1 28,000

people in the building materials
supply industry

&l

BMF’s 355 merchant members operate

over 5,031 branches across

the UK

Building excellence for your business

The Builders Merchants Federation (BMF) is the only UK organisation that represents
the interests of merchants and suppliers in the building materials supply industry.

As the industry undergoes unprecedented changes, our role is to strengthen and
protect the interests of our members, so that together we can build a better future.

That’s why we’re 100% committed to helping our members build excellence into
every aspect of their business.

The BMF. Building your people. Building your skills. Building your business. Building your voice. [=IV1[e[{{e =Y CT={| [Ty [o1-8
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Our vision

“pbuilding excellence

N materials supply”

Our mission

To enable builders merchants and
suppliers to excel at providing materials
and services for building a better
future by influencing government and
supplying industry specific training,
knowledge, expertise.

Our values
*

— Passionate about adding value
to our members’ businesses.

— Member focused and
member engaged.

— Personal, approachable
and trustworthy.

The BMF. Building your people. Building your skills. Building your business.

Our goals

To be the “Must Join” Industry
Body that Merchants and Suppliers
want to belong to and engage with.

To highlight the significant performance
of the building materials sector as a vital
contributor to UK economic growth.

To agree and promote industry
excellence for Health & Safety,
Transport, Marketing, Responsible
Purchasing, Digital Technology and
Training and Educational Qualifications.

To be the leading body in helping to
attract and develop talented people
into the Building Materials Industry.

To increase value add to our members
through greater segmentation of our

membership base.

How we will achieve them

MARKET ANALYSIS
AND FORECASTING

To be the leading provider
of all industry data and
forecasts relating to the
building materials sector.

MEMBERSHIP
RECRUITMENT

AND RETENTION
|dentify, convert and retain
key membership groups
through a strategic
segmentation process.

STRATEGIC
PARTNERSHIPS
Leverage sector relation-
ships with key industry
bodies to enhance industry
recognition, membership
growth and services.

VALUE ADDED
MEMBERSHIP SERVICES
Membership services will
be improved through a
segmentation and personal-
isation programme that will
increase the relevance of
the membership offer.

INDUSTRY

RECOGNITION

To make the BMF “essential”
for its members rather than
“important” and become the
“backbone” of the industry.

Building your voice. ' Building excellence.



